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AMERICAN IS
THE LARGEST
AIRLINE IN
THE WORLD

From the airline who brought the world the first
transcontinental jet flight, the first VIP lounge and
the first loyalty program, comes a stunning maga-
zine worthy of the world’s largest airline.

A familiar brand yet fresh and beautifully reimag-
ined to reflect American’s leadership position.
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American Airlines 171,709,586

Delta Air Lines 164,966,126

Southwest Airlines 162,277,204
United Airlines 127,514,925
Alaska/Virgin America 43,196,133
JetBlue Airways 33,799,339

Spirit Airlines 26,701,894
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WORLD'S LARGEST AIRLINE
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Networked Networked Daily
Destinations Flights

150 1711M

Networked
Countries

Domestic Passengers Served
- # 1 among all airlines

American Airlines 31,676,842
United Airlines 30,053,353
E Delta Air Lines 27,224,696
U s Air Canada 13,926,480
*™ e JetBlue Airways 8,227,942
British Airways 7,464,566
Lufthansa 6,058,685
WestJet 5,267,225
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AMERICAN AIRLINES IS THE

Miami. OVERALL LEADING GLOBAL
AIRLINE FROM THE U.S. TO
Antigua and Barbuda, Bahamas, Bermuda, Cayman Islands, Cuba, Curacao,
. | \/ | The NOI‘thea,St Grenada and South Grenadines, Haiti, Jamaica, Saint Kitts and Nevis, Saint
POWQI‘ COITidOI‘ Lucia, Sint Maarten, Turks and Caicos Islands, Belize, Guatemala, Nicaragua,

Passengers to the top ten DM As Argentina, Bolivia, Brazil, Ecuador, Uruguay and Venezuela.



A COVETED AUDIENCE
OF AFFLUENT
GLOBAL SPENDERS

American Way passengers have a

$491,043

Median Net Worth

$140,400

Median Household Income

$86,000

Median Individual Income

In the Past Year, American Airlines passengers have spent

$926b

on business
expenditures

$62.5b

on vacations

$3.3b

on dining out in
the past 30 days

$649m

on dining at fine
restaurants in the
past 30 days

$368.5h

on most recent
purchase/leased vehicle

$11.1b

online/catalog
shopping

$14.7b

on fashion clothing/
fashion shoes

$3.3b

on fine jewelry
& watches
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$17.6b

on home
remodeling

$6.4b

on home

furnishings/furniture

$1.3b

on bedding/linens

and bath goods

$14.3b

on most recent
home computer

$1.7b

on Smartphone/mobile
phone purchases

$4b

on sports apparel/
athletic shoes

$1.4b

on sporting goods and
camping equipment

$1.6b

on perfumes/
cologneshome
computer



AmericanWay - \ American Airlines Y

HOW DO WE COMPARE?

FORTUNE | Traitler | TBARE

46.3 54.6 54.5

Median Age
Median Household Income $140,400 $89,400 $96,000 $101,500 $107,500
Median Individual Income $86,000 $47,900 $67,500 $63,500 $55,200
Median Value of Home $366,946 $283,614 $335,069 $359,587 $298,974
Median Household Net Worth $491,043 $308,683 $379,372 $385,399 $391,589
M/F Ratio 53.9%/46.1% 66.0%/34% 73.4%[26.6% 42.3%[57.7% 44.4%(55.6%
Married/Single 60.2%/39.8% 47.4%[52.6% 53.2%/46.8% 65.9%/34.1% 62.6%/37.4%




College Education
Graduated College Plus
Professional/Managerial

Top 9 Job Titles

Top Management

Household Net Worth: $1,000,000+
HHI $100,000+
HHI $150,000+
HHI $200,000+

HHI $250,000+

Source: 2019 GfK MRI Fall Demographics

HOW DO WE COMPARE?
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TRAVEL+
LEISURE
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AmericanWay

WORLD-CLASS

TITLE

THERE'S NO pLACE
LIKE HoLBOX
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AmericanWay

AMERICAN WAY has been the world’s
most beloved airline magazine for over
five decades. Now beautifully re-imag-
ined to match the aspirations of the 201+
million discerning passengers flying
American Airlines, the world’s largest
airline, the new American Way is a
stunning exercise in the art of modern
magazine making. Touting a fresh de-
sign and an inspirational editorial mix
of international celebrity, world class
destinations and extraordinary stories,
the new American Way directly mirrors
the interests and passions of its affluent
and loyal readership.
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AmericanWay

RESPECTED

AN INCREDIBLY LOYAL READERSHIP,

American Way readers send hundreds of emails
per day—36,500 per year—to our editors, the
majority via inflight wi-fi

STATURE

AMERICAN WAY, reaches more than 16.7
million passengers every month

AIRBOURNE

DISTRIBUTED CABIN-WIDE across the entire
American Airlines fleet and in Admirals Club
premium lounges
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WORLD TREASYREs

SAN
DIEGO

FIVE NOTABLE LOCALS
SHOW US HOW TO DO
THEIR TOWN, THEIR WAY

LAOTWABEETAD R RO DR

When people think of San Diego,
more often than not they think of
beaches and tacos. This isn't
necessarily wrong: Sunshine and
Mexican food come in large helpings

m ' in this Southern California city. Yet,

ws‘""ﬂg there are many lesser-known gems
“ﬂdseeing waiting to be discovered—the cluster

of vintage shops in Hillcrest, for

‘ instance, and Fathom Bistro, an eatery

s | where one can fish while enjoying a

el | burger and a brew. Here, five locals

2 take us on a tour of their city,

each highlighting the wonderful
aspects that don't always make it
into the guidebooks.

Words MARA ALTMAN
Phatography JOSE MANDOIANA

ANV H TN

THE COVER STORY

BV ‘ ' WE CELEBRATE DESTINATIONS. There’s

2k nothing like traveling to a location and having
someone who lives there show you what they love
about it—they might take you to a hidden beach, or a
non-descript barbecue joint with miraculous brisket.
In our cover story each month, five notable locals

guide us to what they love about their hometown.
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Need To Know
Whether it’s coffee-
powered buses or maple
bacon doughnuts, learn
about the latest in travel,
food, technology,
entertainment and

beyond in this hyper

timely, info-packed section.

THE REGULARS

FRES oty /i

On The Spot

Attending a silent retreat.

Discovering what’s
underneath Amsterdam’s
river. Becoming Santa
Claus. These first-person
narratives and expert
perspectives focus on
giving the reader a more
in-depth look at places to

go and people to see.
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Features

Our feature stories take you on
journeys—in-depth, beautifully
photographed and immersive—
carrying you to places you've never
been, introducing you to people
you need to meet, and offering the

world as you've never seen it.
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MY TRAVEL TALES

EACH MONTH, ONE STAR shares
a collection of their favorite travel

memories and recommendations—
along with a highly personalized
packing list of their most

essential carry-ons.
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Spread $139,596

$135,409 $131,221 $122,845

Full Page $81,579 $79,132 $76,684 $71,789

2/3 Page $59,947 $58,149 $56,351 $52,754

— 1/2 Page $47,228 $45,811 $44,395 $41,560
AMERICAN 1/3 Page $34,506 $33.471 $32,436 $30,365
w AY 1/4 Page $28,138 $27,294 $26,450 $24,762
RATES 2020 1/6 Page $21,780 $21,127 $20,473 $19,166

Rz}tes effective Inside Front Cover Spread $188,389 $177,888 $172,386 $161,383
with the January

. Inside Front Cover Page $96,223 $93,336 $90,450 $84,677
2020 issue of -
American WaY. First Spread $164,039 $159,117 $154,197 $144 354
First Right-Hand Page $86,535 $83,940 $81,343 $76,151
Frequency: Inside Back Cover $86,535 $83,940 $81,343 $76,151
Monthly

Outside Back Cover $102,034 $98,972 $95,912 $89,790

Banner on Crossword or

Sudoku (flat rate per banner) $21,5M

* Banner measures 188.8mm X 31.75mm or 7” X 1.25” All rates are gross.



A

gricanWay AmericanAirlines «

-

[
off]

CLOSING
DATES

ISSUE MATERIALS DUE ON-BOARD DATE

January 12/09/2019 01/01/2020

February 01/11/2020 02/01/2020

March 02/01/2020 03/01/2020

April 03/01/2020 04/01/2020

May 04/01/2020 05/01/2020

June 05/01/2020 06/01/2020

July 06/01/2020 07/01/2020

August 07/01/2020 08/01/2020

September 08/01/2020 09/01/2020

October 09/01/2020 10/01/2020

November 10/01/2020 11/01/2020

December 11/01/2020 12/01/2020




CONTACT US

NKN Media Pvt Ltd

Phone: +91 7550060460
Email: info@nknmedia.in

Website: https://www.nknmedia.in

DUBAI SINGAPORE MALAYSIA COLOMBO INDIA






